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Globally, a NEW generation is challenging
traditional notions of LUXURY and VALUE.



The NEW VALUES that are
RESHAPING OUR CULTURE:

Naturality
Sustainability
Purposefulness
Personal meaning
Timelessness




GREENWASHING



Consumers are not adequately
protected.

v between 53 and 58% of
environmental claims provide
vague, misleading or unfounded

information about products’
environmental characteristics

Vv 40% of claims are
unsubstantiated

GREENWASHING
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https://www.instagram.com/lilyjamesofficial/?hl=en

Our Mission

To inspire consumers. To create emotional dreams for natural
diamonds that are exciting and culturally relevant.

To support those dreams by the values and social benefits
inherent in the diamond industry.

To advance the integrity of the modern diamond jewelry
industry, educate and protect consumers.
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Only Natural Diamonds (OND),
the GLOBAL AUTHORITY for NATURAL DIAMONDS

130M unique
Visitors, in 2022

NATURALDIAMONDS.COM
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Only Natural Diamonds (OND)
Naturaldiamonds.com
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Countries
(US, India,
France, UAE,

Diamonds Do Good et Flaviana Matata La Premiere Dame du Botswana dévoile
lancent un bracelet au profit des jeunes les noms des bénéficiaires de la bourse
filles dAfrique d'entreprenariat Diamonds Do Good

Alewelry Editor's Guide to Shopping in Palm 2022.
T Le bracelet a été créé par la designer
Beach LANZUAEES cvmiiome cioatatlece onmiiarine 1o programmode
Jewelry.

pour soutenir les jeunes entrepreneurs dans les

. N N . pays producteurs de diamants comme...
Natural Diamond Council — Confidential
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DIAMOND FACTS Bawon racTs

- \re natural diamonds rare? | \ Can you detecta laboratory-grown diamond from a natural diamond? B \ Canyou detectalaboratory-grown diamond from anatural diamond? | RN
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Kiernan Shipka Bt
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https://www.naturaldiamonds.com/style/kiernan-shipka-interview/
https://www.naturaldiamonds.com/celebrities/the-best-natural-diamond-moments-from-the-2023-cannes-film-festival/
https://www.naturaldiamonds.com/epic-diamonds/coronation-diamonds/
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Can you detect a laboratory-grown diamond from a natural diamond?
Arescarch st olfes e usderstaning

Diamonds and Kelp: The
Unexpected Duo Helping Fight
Climate Change

SAVOND FACTE

Canyou detect a laboratory-grown diamond from a natural diamond? -

Arescarch study offers a chear understanding.

How Botswana Guarantees Free
Education for All Children

Davons racts
Canyou detect a laboratory-grown diamond from a natural diamond?
A rescarch study offers 5 clear understanding



https://www.naturaldiamonds.com/industry-insights/diamonds-and-kelp-the-unexpected-duo-helping-fight-climate-change/
https://www.naturaldiamonds.com/industry-insights/how-botswana-guarantees-free-education-for-all-children/

Our Members

% ARCTIC CANADIAN
4% DIAMOND COMPANY

DE BEERS GROUP

¢ @

PetraDiamonds

@

RZM MUROWA

RioTinto

Partner
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NDC Retailer Network
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Why words matter

CO0D0O0

Why is this important

Green legislation (UK, US, EU)

Industry efforts (EFJ and Collectif Diamant)
Communicating sustainability

Impact of diamonds



Q

Federal Trade Commission has opened e public
consultation to review their Green Guides

Terms that severely require clarification include:
“recycled,” “sustainable,” “renewable,” “carbon-
neutral,” “ethical/ethically mined/ethically
grown/ethically mined,” and “eco/environmentally
friendly.”

” u

Requirements that businesses making eco-claims
outline the specific benefits of those claims.

JVC is the watches and jewellery representative.

Expected proposal H2 2023.

“:'f FEDERAL TRADE COMMISSION E&T ."lv \ 1
"/ PROTECTING AMERICA'S CONSUMERS i



O Advertising Standards Authority/ Committee of Advertising
Practice and Broadcast Committee of Advertising Practice
updated their advertising guidance, specifically targeting
carbon neutral and net zero claims.

o Study:
Carbon neutral and net zero were the most commonly
encountered claims, but there was little consensus as to their
meaning.

There were calls for significant reform to simplify and
standardise the definitions of such terms and for claims to be
policed by an official body, such as government.



Empowering consumers for the green transition
through better protection against unfair practices
and better information

Corporate sustainable due diligence
Directive proposal on Green Claims

The Corporate Sustainability Reporting Directive
(CSRD)



1. Empowering Consumers for the Green Transition

« EU New Consumer Agenda and the Circular Economy Action Plan.
« This will be finalised by H2 2023/H1 2024 (CURRENTLY TRILOGUES) with the aim to:

o Ensure that businesses do not mislead consumers about environmental and
social impacts.

o Ensure that businesses can only compare products if they provide full
information.

o Ban on making an environmental claim about the entire product, when it
actually concerns only a certain aspect of the product.

o Ban of generic environmental claims where performance cannot be
demonstrated or whenever the claim details are not clear and prominent on the
same medium, such as the same advertising spot, product’s packaging or online
selling interface.



2. Directive on Corporate Sustainability Due Diligence

 Companies have a corporate due diligence duty to identify, bring to an
end, prevent, mitigate and account for adverse human rights and
environmental impacts with respect to their own operations, the
operations of their subsidiaries, and the value chain operations carried
out by established business relationships.



2. Directive on Corporate Sustainability Due Diligence

Due diligence obligations with respect to human rights and environment:

* Integrate due diligence into companies’ policies

* Identify potential adverse impacts on human rights and environmental impacts
* Prevent and mitigate potential adverse impacts

* End and minimise actual adverse impacts

e Establish and maintain a complaints procedure

* Monitor the effectiveness of due diligence policy and measures

e Publicly communicate on due diligence.



2. Directive on Corporate Sustainability Due Diligence

The Directive will apply to Group 1 companies (Large) from the second year after
its entry into force, and to Group 2 companies (Medium-sized in high-risk sectors)
from the fourth year after its entry into force.

EU companies incorporated under the laws of EU member states:

* Large EU companies (Group 1): Companies with more than 500
employees and a net worldwide turnover of more than EUR 150 million
in the last financial year.

* EU companies (Group 2): Companies with more than 250 employees and
a net worldwide turnover of more than EUR 40 million in the last financial
year, if at least 50 per cent of that net turnover was generated in one or
more of the following high-risk sectors: (i) textiles, (ii) agriculture, and (iii)
extraction of mineral resources.



2. Directive on Corporate Sustainability Due Diligence

Large limited liability companies

v These companies also need to have a plan to ensure that their
business strategy is compatible with limiting global warming to 1.5 °C
in line with the Paris Agreement.

v When directors act in the interest of the company, they must take
into account the human rights, climate and environmental
consequences of their decisions and the likely consequences of any
decision in the long term.



2. Directive on Corporate Sustainability Due Diligence

Non-EU companies incorporated under the laws of a third company:

Large non-EU companies (Group 1): Companies with a net EU-

wide turnover of more than EUR 150 million in the financial year
preceding the last financial year. There is no reference to the number of
employees.

Non-EU companies (Group 2): Companies with a net EU-wide turnover of
more than EUR 40 million in the financial year preceding the last financial
year, if at least 50 per cent of their net turnover was generated in one or
more of the following high-risk sectors: (i) textiles, (ii) agriculture, or (iii)
extraction of mineral resources. Again, there is no reference to the
number of employees.



3. The Corporate Sustainability Reporting Directive (CSRD)

* The CSRD requires companies to report on the impact of corporate activities
on the environment and society, and requires the audit (assurance) of
reported information.

* The purpose of the Green Deal is to make Europe the first climate-neutral
continent by 2050.

* Companies start reporting, under the CSRD, from 2024 in line with mandatory
EU sustainability reporting standards and alongside an external assurance of
sustainability reporting.

* A common reporting framework for non-financial data for the first
time.



3. The Corporate Sustainability Reporting Directive (CSRD)

In addition to the NFRD Under Directive 2014/95/EU, large companies must publish
information related to:

. Environmental protection

« Social responsibility and treatment of employees

« Respect for human rights

« Anti-corruption and bribery and

. Diversity on company boards

Also, the CSRD is adding additional requirements on:

. Double materiality concept: Sustainability risk (including climate change) affecting the
company + companies’ impact on society and environment

« Process to select material topics for stakeholders

« More forward-looking information, including targets and progress

. Disclose information relating to intangibles (social, human and intellectual capital)

The CSRD reporting will align with the already existing Sustainable Finance Disclosure
Regulation and the EU Taxonomy.



3. The Corporate Sustainability Reporting Directive (CSRD)

French businesses face no fines if they don't report
according to the NFRD unless an interested party asks for
the disclosure of the non-financial information. If it is not
available, subsequently, financial penalties can be
imposed by a judge.



3. The Corporate Sustainability Reporting Directive (CSRD)

Next steps

The application of the regulation will take place in three stages:

1 January 2024 for companies already subject to the non-financial
reporting directive

1 January 2025 for large companies that are not presently subject to
the non-financial reporting directive

1 January 2026 for listed SMEs, small and non-complex credit
institutions and captive insurance undertakings



4. Directive - Substantiation and communication of explicit environmental
claims (Green Claims Directive) — April 2023

The legislative proposal introduces uniform requirements that companies should follow
when making environmental claims.

Examples for explicit environmental claims

v Specify if the claim is related to the whole product, part of a product or certain aspects of a
product

v Rely on widely recognised scientific evidence, use accurate information and take into account
relevant international standards

v/ Demonstrate that environmental impacts, environmental aspects or environmental
performance that are subject to the claim are significant from a life-cycle perspective

v Where a claim is made on environmental performance, take into account all environmental
aspects or environmental impacts which are significant to assessing the environmental
performance #3 All the requirements will not apply to traders that are microenterprises unless
they request the verification to receive a certificate of conformity



4. Directive - Substantiation and communication of explicit environmental
claims (Green Claims Directive) — April 2023

All the requirements will not apply to traders that are microenterprises
unless they request the verification to receive a certificate of conformity

As a matter of clarification, microenterprises are companies with fewer than
10 employees and an annual turnover not exceeding EUR 2 million.



4. Directive - Substantiation and communication of explicit environmental
claims (Green Claims Directive) — April 2023

NEXT STEPS

o The EU Council and the EU Parliament will discuss & adopt their respective position before
negotiating in trialogues

o EU Parliament:

v The Internal Market and Consumer Protection Committee (IMCO) is the lead Committee
v Rapporteur: MEP Andrus Ansip (Estonia, Renew)

v Shadow rapporteurs: - MEP Arba Kokalari (Finland, EPP) - MEP Kim Van Sparrentak
(Netherlands, Greens) - MEP Carlo Fidanza (ltaly, ECR)



How do we act?
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The DIAMOND COLLECTIVE brings
b together the leading organizations of the
C O | | e Ct | f diamond industry in France.
D l a m a n t The mission of the DIAMOND

COLLECTIVE is to promote and enhance
the natural diamond industry, inform on
the evolution of the sector, encourage
the improvement of industry practices
and implement a diamond promotion
program on the French market.

= ,. | (o NATURAL
UFBJOP FRANCECLAT P CH A\ DIAMOND
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PROTEGER LE DECRET
N°2002-65 DU 14 JANVIER 2002
RELATIF AU COMMERCE DES PIERRES
GEMMES ET DES PERLES
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“A new ‘mystery shopper’ study in the US earlier this year showed
that natural diamond education for jewellery retailers is critical to
sales conversion.

Findings reveal 93 per cent of customers were more inclined to make
a purchase of diamond jewellery when they felt sufficiently educated
by a salesperson.”

NDC
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Find related content

F
I met women from all areas of
~ thediamond industry, -
including at the De Beers 1“
headquarters |
| T

@onlynaturaldiamonds
The park is a joint venture
between De Beers and
the Botswanaﬂ
government:

Reply to lilyjamesofficial...



https://www.instagram.com/stories/highlights/17938541444435451/
https://www.tiktok.com/@onlynaturaldiamonds/video/7172199078258904325

“Thank You, By The Way” T . BY THE WAYAQ 4

BY THE WAY"

With your natural diamond - Your natural diamond
= helped fund more than 400
women-owned businesses

Launched in 2021, “Thank You, By The Way” engages K e e o e ot across Af
consumers in values of our industry, and the provenance 7 ——
of Natural Diamonds

THANK YOU, THANK YOU,§
BY THE WAY BY THE WAY

THANK YOU,
BY THE WAY

Your natural diamond has Your natural diamond helps
contributed to 16 billion dollars of i ion |
annual benefits for our world.
That includes healthcare, jobs,
education, biodiversity
and infrastructure.

Your marriage proposalwith a |
natural diamond just helped |
protect the endangered

naturaldiamonds com thankyou

Rhinos and safeguard
200,000 hectares across
southern Africa.

naturaldiamonds.com/thankyou

s Your natural diamond

helps support the protect the lives of mil
- livelihood of 10 million of wild animals globa
people around the world. saving threatened species

from extinction.

n/thankyoa
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THANK YOU,
BY THE WAY

Your natural diamond helps protect
the lives of millions of wild animals
globally, saving threatened species
from extinction.
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Eblast Communications Instore Integrations

Example Executions Freehold, NJ: Merchandised in Loose Diamonds &
Finished Jewelry



Welcome to the
Natural
Diamond
Council

INTERACTIVE EDUCATION EPISODES

Fancy Colored
Diamonds

Laboratory Grown
Diamonds

The Allure of
Diamonds

Commitment to

Sustainability

History of
Diamond's

Do



NDC “Diamond Facts” Campaign

10.

11.

IS IT POSSIBLE TO TELL A LABORATORY-GROWN DIAMOND FROM A
NATURAL DIAMOND?

HOW DO | KNOW WHETHER I’'M PURCHASING A NATURAL OR A
LABORATORY-GROWN DIAMOND?

ARE ALL LABORATORY-GROWN DIAMONDS SUSTAINABLE?

WHAT IS THE NATURAL DIAMOND INDUSTRY DOING TO REDUCE ITS
CARBON FOOTPRINT AND PROTECT BIODIVERSITY?

ARE NATURAL DIAMONDS RARE?
IS THE INDUSTRY STOCKPILING DIAMONDS TO DRIVE UP PRICES?

WHAT HAVE BEEN THE PRICE TRENDS FOR LABORATORY-GROWN
DIAMONDS?

DO NATURAL DIAMONDS BENEFIT THE COUNTRIES THEY COME
FROM?

HOW ARE NATURAL DIAMONDS ETHICALLY SOURCED?

WHAT ARE THE WORKING CONDITIONS LIKE IN THE NATURAL
DIAMOND INDUSTRY?

ARE NATURAL DIAMONDS TRACEABLE?

Diamond Facts

ADDRESSING MYTHS AND MISCONCEPTIONS
ABOUT THE DIAMOND INDUSTRY

50-page report answering key diamond myths with 3" party authoritative
data and case studies:
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i Lab-made diamonds not as sustainable as assumed:
THE TIMES [

OF INDIA B

pia / TNN / Updated: Apr 28, 2023,
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YOU'RE READING

i

Lab-made diamonds not as

ainable a

MUMBAI: A report has flagged that not all lab-grown diamonds are sustainable

and that they need tremendous amounts of energy—requiring a temperature

close to 20% of that of the sun's surface—for production.



Gala COUP D'ECLAT - Origin, manufacture... 4
misconceptions about diamonds

The Natural Diamond Council prepares a report to correct
misinformation about natural and synthetic diamonds. Gala
deciphers four of these misconceptions to shed light on our

knowledge of diamonds.

G@ LTS COUP D'ECLAT — Origin, manufacture... 4 misconceptions about diamons 00-00

Natural or synthetic, diamonds question and sow doubt between myths and
misconceptions. This precious stone, coveted worldwide for its brilliant
transparency, is however troubled as to its origins, its manufacture, or its ethical
and environmental impact.

That's why the Natural Diamond Council, a global non-profit orpanization that is an
authority on natural diamonds, guides consumers towards more informed
knowledge about diamonds and all its aspects. A real fight against the
misinformation that reigns on this subject, the NDC decrypts In a report the key

information to know about natural and synthetic diamonds. Gala has selected four

misconceptions about this so that diamonds no longer have any secrets for
Vi



Since the launch of our "Diamond Facts” campaign, we're seeing a far more
objective and honest discussion around the respective values of natural diamonds
and laboratory-grown diamonds. Thank you Betsy Reed, The Guardian, ...see more

The
lldl‘dldll

Petri-dish leather and silk spun from sugar: could future fashion be grown in a
lab? )]

theguardian.com » 6 min read



THANK YOU

il

NATURAL
DIAMONDS

Natural Diamond Council



	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57


